Local Market Share is

Won in the Margins
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In local business, growth rarely comes from a single, massive campaign. It is earned in the small, consistent details that separate memorable
brands from forgotten ones. Local buyers weigh multiple choices every day, and small advantages in trust, visibility, and repetition compound
into market dominance over time. Winning isn't about outspending your competition; it’s about out-executing them in the margins.

Trust is Built in the
Right Spaces

118%

LIFT IN RESPONSE RATE

While digital ads grow increasingly
popular, high-touch offline channels
offer dedicated, distraction-free visibility.
When your brand appears consistently
inside a premium local publication,

you capture attention in a tangible
format that complements your online
approach. Meeting local consumers in
physical spaces builds a layer of brand
authority that digital-only strategies
struggle to replicate. According to
REsimpli, marketing campaigns with
direct mail and digital media saw a 118%
lift in response rate .1 Building a tangible
connection gives you a distinct edge,
establishing the deep credibility needed
to stand out and win business.

The Bottom Line

Frequency and Focus
Outpace Reach

50%

HIGHER RESPONSE RATES

Winning local market share is about

deep engagement, not just sheer volume.
Industry research shows that campaigns
using repeated mail touches achieve

up to 50% higher response rates  than
single-drop mailers2 Consistently landing
in the targeted, high-value mailboxes
month after month builds meaningful
brand recognition and trust. When

you layer focused print frequency with
strategic digital reinforcement, you

stay top of mind throughout the entire
customer journey.

Conversion Happens at
the Finish Line

63%-+

OF CONSUMERS CHECK
GOOGLE REVIEWS

The final margin of victory comes down

to ease of action when a customer is
ready to reach out. Remove friction in the
buying process by making sure your online
listings are accurate and your customer
reviews are managed. Buyers look for
social proof before they make a decision,
and ReviewTrackers data shows that over
63% of consumers check Google reviews
before ever visiting a business location3
An unmanaged or inconsistent online
presence quietly steers those buyers to a
competitor. Maintaining accurate listings
and a strong review footprint guarantees
you capture every bit of demand your ad
campaigns generate.

Dominating your local market isn’t about giant leaps or huge budgets; it's about executing the details better than the competition.
By pairing the steady credibility of targeted print with digital efforts, you turn small, consistent touchpoints into lasting market leadership.

Testimonial

“The magazine does a wonderful job highlighting local people, families, businesses, events, and everything that makes our community
special. | enjoy the variety of stories and features, and it's a great way to stay connected with what’s happening locally!”

1.REsimpli. “75+ Direct Mail Statistics: Proven Power in Print (2025)."
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2. Aftermarket Matters. “Why direct mail campaigns require time and repetition.”
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